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presented.﻿Nonetheless,﻿ complementary﻿ research﻿may﻿ still﻿ be﻿ necessary﻿ to﻿ assess﻿ the﻿ remaining﻿
multiple﻿helix﻿actors﻿of﻿ the﻿ local﻿ecosystem﻿in﻿order﻿ to﻿ identify﻿and﻿develop﻿the﻿most﻿promising﻿
strategies﻿to﻿effectively﻿promote﻿local﻿endogenous﻿produce﻿to﻿a﻿global﻿market.
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activities﻿ in﻿ the﻿development﻿of﻿ a﻿ region﻿ (Isard,﻿ 1965).﻿According﻿ to﻿ this﻿ theory,﻿ the﻿ exogenous﻿
activities﻿are﻿fundamental﻿and﻿constitute﻿the﻿economic﻿basis﻿of﻿the﻿region﻿as﻿the﻿demand﻿for﻿goods﻿





in﻿order﻿ to﻿determine﻿ if﻿ this﻿ factor﻿ increases﻿ their﻿export﻿potential.﻿The﻿resulting﻿sales﻿growth﻿ is﻿
expected﻿to﻿enhance﻿the﻿competitive﻿positioning﻿of﻿the﻿Beiras’﻿regional﻿ecosystem,﻿which﻿is﻿currently﻿
classified﻿as﻿a﻿low-density﻿and﻿peripheral﻿territory.
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PoSITIoNING REGIoNAL ENDoGENoUS PRoDUCTS AS 














































International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
103
THE RoLE oF ACADEMIA IN A MULTIPLE HELIX APPRoACH





























It﻿ has﻿ been﻿ confirmed﻿ by﻿ different﻿ researchers﻿ (e.g.﻿ Sharma﻿&﻿Vredenburg,﻿ 1998;﻿ Sarkis,﻿
2003;﻿Doran﻿&﻿Ryan,﻿2014)﻿that﻿sustainable﻿products﻿can﻿improve﻿a﻿company’s﻿competitiveness.﻿
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Considering﻿ the﻿Multiple﻿Helix﻿approach,﻿endogenous﻿ regional﻿development﻿ focuses﻿mainly﻿
on﻿local﻿regional﻿ecosystems﻿(Tödtling,﻿2009;﻿Szajnowska-Wysocka,﻿2009),﻿attributing﻿key﻿roles﻿to﻿
regional﻿policy﻿competences,﻿decision-making﻿functions﻿and﻿local﻿actors,﻿i.e.,﻿regional﻿institutions,﻿
local﻿ companies﻿and﻿academia,﻿ as﻿well﻿ as﻿ civil﻿ society.﻿A﻿particular﻿ role﻿ in﻿ this﻿ context﻿may﻿be﻿
assigned﻿to﻿regional﻿academia,﻿as﻿alongside﻿their﻿fundamental﻿research,﻿these﻿actors﻿may﻿not﻿only﻿
assist﻿local﻿companies﻿in﻿the﻿development﻿of﻿GPs﻿and﻿related﻿process﻿solutions,﻿but﻿also﻿help﻿these﻿
companies﻿ to﻿design﻿ their﻿market﻿ strategies﻿and﻿communicate﻿ the﻿environmental﻿advantages﻿and﻿
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A﻿ semi-structured﻿ interview﻿guideline﻿ has﻿ been﻿designed﻿ in﻿ accordance﻿with﻿ the﻿ literature,﻿
covering﻿a﻿broad﻿ range﻿of﻿ subjects﻿ raised﻿by﻿ the﻿ formulated﻿ research﻿question.﻿To﻿help﻿ to﻿guide﻿































tables﻿ allowed﻿us﻿ to﻿ search﻿ for﻿ patterns,﻿ regularities,﻿ as﻿well﻿ as﻿ the﻿most﻿weighted﻿ and﻿ frequent﻿





PRELIMINARy FINDINGS AND DISCUSSIoN
This﻿exploratory﻿research﻿intends﻿to﻿present﻿a﻿challenge﻿to﻿the﻿local﻿academia﻿in﻿the﻿Beiras﻿region﻿
of﻿Portugal﻿on﻿identifying﻿the﻿most﻿suitable﻿claims﻿to﻿promote﻿the﻿potential﻿export﻿of﻿local﻿regional﻿
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When﻿ asked﻿ about﻿ their﻿ perception﻿ concerning﻿ the﻿ sustainability﻿ dimension﻿ of﻿ the﻿main﻿
endogenous﻿ products﻿ available﻿ in﻿ the﻿Beiras﻿ region,﻿most﻿ interviewees﻿ agreed﻿ to﻿ such﻿ a﻿ claim﻿






Although﻿ the﻿ interviewees﻿ agreed﻿ that﻿ local﻿ inhabitants﻿ intuitively﻿ assumed﻿ ecological﻿ and﻿
sustainable﻿ attributes﻿ to﻿ be﻿ associated﻿with﻿ the﻿ region’s﻿ produce,﻿ again,﻿ they﻿were﻿ in﻿ agreement﻿
when﻿referring﻿that﻿the﻿potential﻿foreign﻿customers﻿of﻿such﻿products﻿and﻿services﻿would﻿value﻿those﻿


















In﻿ order﻿ to﻿ identify﻿ the﻿most﻿ suitable﻿ claims﻿ to﻿ promote﻿ the﻿ potential﻿ export﻿ of﻿ the﻿ endogenous﻿














International Journal of Social Ecology and Sustainable Development





International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
109
REFERENCES
R1151.﻿(2012).﻿Regulation (EU) No 1151/2012 of the European Parliament and of the Council on quality schemes 
for agricultural products and foodstuffs, 21 November 2012.
R66.﻿(2010).﻿Regulation (EC) No 66/2010 of the European Parliament and of the Council of 25 November 2009 
on the EU Ecolabel.
Albino,﻿V.,﻿Balice,﻿A.,﻿&﻿Dangelico,﻿R.﻿M.﻿(2009).﻿Environmental﻿strategies﻿and﻿green﻿product﻿development:﻿An﻿
overview﻿on﻿sustainability-driven﻿companies.﻿Business Strategy and the Environment,﻿18(2),﻿83–96.﻿doi:10.1002/
bse.638
Allaire,﻿G.,﻿&﻿Sylvander,﻿B.﻿(1995).﻿Qualité,﻿innovation﻿et﻿territoire.﻿In﻿Séminaire qualification des produits et 
des territoires﻿(pp.﻿2–3).﻿Toulouse:﻿INRA.
Barberis,﻿ C.﻿ (1992).﻿Les micromarches alimentaires: produits typiques de qualite dans les regions 
mediterraneennes.﻿Brussels.
Biswas,﻿A.,﻿&﻿Roy,﻿M.﻿(2015).﻿Green﻿products:﻿An﻿exploratory﻿study﻿on﻿the﻿consumer﻿behaviour﻿in﻿emerging﻿
economies﻿of﻿the﻿East.﻿Journal of Cleaner Production,﻿87,﻿463–468.﻿doi:10.1016/j.jclepro.2014.09.075
Bonini,﻿S.M.,﻿&﻿Oppenheim,﻿J.M.﻿(2008).﻿Helping﻿“Green”﻿Products﻿Grow.﻿The McKinsey Quarterly.
Bourdieu,﻿P.﻿(1986).﻿Distinction: a social critique of the judgement of taste.﻿Cambridge,﻿Massachusetts:﻿Harvard﻿
University﻿Press.
Carayannis,﻿E.﻿G.,﻿Barth,﻿T.﻿D.,﻿&﻿Campbell,﻿D.﻿F.﻿ (2012).﻿The﻿Quintuple﻿Helix﻿ innovation﻿model:﻿Global﻿
warming﻿ as﻿ a﻿ challenge﻿ and﻿ driver﻿ for﻿ innovation.﻿ Journal of Innovation and Entrepreneurship,﻿1(1),﻿ 2.﻿
doi:10.1186/2192-5372-1-2
Carayannis,﻿E.﻿G.,﻿&﻿Campbell,﻿D.﻿F.﻿J.﻿(2009).﻿“Mode﻿3”﻿and﻿“Quadruple﻿Helix”:﻿Toward﻿a﻿21st﻿century﻿fractal﻿
innovation﻿ecosystem.﻿Journal of Technology Management,﻿46(3/4),﻿201–234.
Carayannis,﻿E.﻿G.,﻿Sindakis,﻿S.,﻿&﻿Walter,﻿C.﻿(2015).﻿Business﻿Model﻿Innovation﻿as﻿Lever﻿of﻿Organizational﻿














Option﻿Matrix.﻿Journal of Cleaner Production,﻿18(16–17),﻿1608–1628.﻿doi:10.1016/j.jclepro.2010.07.007
Dangelico,﻿R.﻿M.,﻿&﻿Pujari,﻿D.﻿(2010).﻿Mainstreaming﻿Green﻿Product﻿Innovation:﻿Why﻿and﻿How﻿Companies﻿
Integrate﻿Environmental﻿Sustainability.﻿Journal of Business Ethics,﻿95(3),﻿471–486.﻿doi:10.1007/s10551-010-
0434-0
De﻿Roest,﻿K.﻿(2000).﻿The production of Parmigiano-Reggiano cheese: the force of an artisanal system in an 
industrialised world.﻿Assen:﻿Van﻿Gorcum.
International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
110






International Journal of Consumer Studies,﻿37(4),﻿414–421.﻿doi:10.1111/ijcs.12009
Doran,﻿ J.,﻿&﻿Ryan,﻿G.﻿ (2014).﻿Eco-Innovation﻿ –﻿ does﻿ additional﻿ engagement﻿ lead﻿ to﻿ additional﻿ rewards?﻿
International Journal of Social Economics,﻿41(11),﻿1110–1130.﻿doi:10.1108/IJSE-07-2013-0169
Drozdenko,﻿R.,﻿ Jensen,﻿M.,﻿&﻿Coelho,﻿D.﻿ (2011).﻿ Pricing﻿ of﻿ green﻿ products:﻿ Premiums﻿ paid,﻿ consumer﻿
characteristcs﻿and﻿incentives.﻿International Journal of Business.﻿Marketing and Decision Sciences,﻿4(1),﻿106–116.
DSouza,﻿C.,﻿Taghian,﻿M.,﻿Lamb,﻿P.,﻿&﻿Peretiatkos,﻿R.﻿(2006).﻿Green﻿products﻿and﻿corporate﻿strategy:﻿An﻿empirical﻿




Ferguson,﻿S.﻿M.﻿(2012).﻿Endogenous﻿Product﻿Differentiation,﻿Market﻿Size﻿and﻿Prices﻿y.﻿Research Institute of 
Industrial Economics,﻿(April),﻿1–27.
Flick,﻿U.﻿(2009).﻿An Introduction to Qualitative Research.﻿London,﻿UK:﻿SAGE﻿Publications.
Follows,﻿S.﻿B.,﻿&﻿Jobber,﻿D.﻿(2000).﻿Environmentally﻿responsible﻿purchase﻿behaviour:﻿A﻿test﻿of﻿a﻿consumer﻿
model.﻿European Journal of Marketing,﻿34(5/6),﻿723–746.﻿doi:10.1108/03090560010322009
Galarraga,﻿I.,﻿Heres,﻿D.R.,﻿Gonzalez-Eguino,﻿M.,﻿2011.﻿Price﻿premium﻿for﻿high﻿efficiency﻿refrigerators﻿and﻿
calculation﻿of﻿price-elasticities﻿for﻿close﻿substitutes:﻿a﻿methodology﻿using﻿hedonic﻿pricing﻿and﻿demand﻿systems.﻿
Journal of Cleaner Production 19(17-18),﻿2075–2081.
Gillham,﻿B.﻿(2000).﻿Case Study Research Methods.﻿London,﻿UK:﻿Continuum.




Glesne,﻿C.,﻿&﻿Peshkin,﻿A.﻿(1992).﻿Becoming Qualitative Researchers: an introduction.﻿New﻿York,﻿USA:﻿Longman.
Graviria,﻿D.﻿(1995).﻿Introducing﻿the﻿ecolabelling﻿concept:﻿experience﻿of﻿Colombia.﻿International Trade Forum, 
395,﻿8–11.
Grunert,﻿K.﻿G.,﻿&﻿Grunert,﻿S.﻿C.﻿(1995).﻿Measuring﻿subjective﻿meaning﻿structures﻿by﻿the﻿laddering﻿method:﻿
Theoretical﻿considerations﻿and﻿methodological﻿problems.﻿International Journal of Research in Marketing,﻿12(3),﻿
209–225.﻿doi:10.1016/0167-8116(95)00022-T





of Innovation and Sustainable Development,﻿3(3),﻿301–327.﻿doi:10.1504/IJISD.2008.022231
ISO14024.﻿ (1999).﻿Environmental﻿ labels﻿ and﻿declarations﻿ -﻿Type﻿ I﻿ environmental﻿ labelling:﻿Principles﻿ and﻿
procedures.﻿Geneve.
Isard,﻿W.﻿(1965).﻿Metody analizy regionalnej: Wprowadzenie do nauki o regionach.﻿Warszawa:﻿PWN.
International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
111
Joshi,﻿K.,﻿Venkatachalam,﻿A.,﻿Jaafar,﻿I.﻿H.,﻿&﻿Jawahir,﻿I.﻿S.﻿(2006,﻿October).﻿A﻿new﻿methodology﻿for﻿transforming﻿
3R﻿concept﻿into﻿6R﻿concept﻿for﻿improved﻿product﻿sustainability.﻿Proceedings of the 4th Global Conference on 
Sustainable Product Development and Life-cycle Engineering,﻿Sao﻿Paulo,﻿Brazil.
Julião,﻿J.,﻿Gaspar,﻿M.,﻿&﻿Tjahjono,﻿B.﻿(2016).﻿Key﻿Factors﻿on﻿Green﻿Product﻿Development:﻿Influence﻿of﻿Multiple﻿
Elements.﻿In﻿M.﻿Peris-Ortiz,﻿J.﻿J.﻿Ferreira,﻿L.﻿Farinha,﻿&﻿N.﻿O.﻿Fernandes﻿(Eds.),﻿Multiple Helix Ecosystems for 
Sustainable Competitiveness﻿(pp.﻿75–90).﻿Springer.﻿doi:10.1007/978-3-319-29677-7_6
Kemp,﻿R.,﻿Arundel,﻿A.,﻿&﻿Smith,﻿K.﻿(2001,﻿September﻿27-29).﻿Survey﻿indicators﻿for﻿environmental﻿innovation.﻿In﻿
Proceedings of the Towards Environmental Innovation Systems Conference,﻿Garmisch-Partenkirchen,﻿Germany.
Khosla,﻿R.,﻿D’Souza,﻿C.,﻿&﻿Taghian,﻿M.﻿(2005).﻿Intelligent﻿Consumer﻿Purchase﻿Intention﻿Prediction﻿System﻿for﻿
Green﻿Products.﻿Knowledge-Based Intelligent Information and Engineering Systems,﻿3684,﻿752–757.
Kvale,﻿S.,﻿&﻿Brinkmann,﻿S.﻿(2009).﻿Interviews: Learning the Craft of Qualitative Research Interviewing.﻿London,﻿
UK:﻿SAGE﻿Publications.
Laroche,﻿M.,﻿Bergeron,﻿J.,﻿&﻿Barbaro-Forleo,﻿G.﻿(2001).﻿Targeting﻿consumers﻿who﻿are﻿willing﻿to﻿pay﻿more﻿
for﻿ environmentally﻿ friendly﻿ products.﻿ Journal of Consumer Marketing,﻿18(6),﻿ 503–520.﻿ doi:10.1108/
EUM0000000006155
Leonidou,﻿D.﻿L.﻿C.,﻿Leonidou,﻿D.﻿C.﻿N.,﻿&﻿Kvasova,﻿M.﻿O.﻿(2010).﻿Antecedents﻿and﻿outcomes﻿of﻿consumer﻿
environmentally-friendly﻿attitudes﻿and﻿behaviour.﻿Journal of Marketing Management,﻿1376(June),﻿1–39.
Makower,﻿J.﻿(2009).﻿Strategies for the green economy: Opportunities and challenges in the new world of business.﻿
New﻿York:﻿McGraw-Hill.









Patton,﻿M.﻿(1987).﻿How to use Qualitative Methods in Evaluation.﻿London,﻿UK:﻿SAGE﻿Publications.
Porter,﻿M.,﻿&﻿Reinhardt,﻿F.﻿(2007).﻿Grist:﻿A﻿Strategic﻿Approach﻿to﻿Climate.﻿Harvard Business Review,﻿(October):﻿
1–3.
Porter,﻿M.,﻿&﻿van﻿der﻿Linde,﻿C.﻿ (1995a).﻿Green﻿ and﻿ competitive:﻿Ending﻿ the﻿ stalemate.﻿Harvard Business 
Review,﻿73(5).
Porter,﻿M.,﻿&﻿ van﻿ der﻿Linde,﻿C.﻿ (1995b).﻿Toward﻿ a﻿ new﻿ conception﻿ of﻿ the﻿ environment﻿ competitiveness﻿
relationship.﻿The Journal of Economic Perspectives,﻿9(4),﻿97–118.﻿doi:10.1257/jep.9.4.97
Pujari,﻿D.﻿ (2006).﻿Eco-innovation﻿ and﻿new﻿product﻿ development:﻿Understanding﻿ the﻿ influences﻿ on﻿market﻿
performance.﻿Technovation,﻿26(1),﻿76–85.﻿doi:10.1016/j.technovation.2004.07.006
Reinhardt,﻿ F.﻿ L.﻿ (2008).﻿Environmental Product Differentiation: Implications for Corporate Strategy. 
Environmental Management: Readings and Cases﻿(pp.﻿205–227).﻿Thousand﻿Oaks,﻿CA:﻿Sage.
Requate,﻿T.﻿(2005).﻿Dynamic﻿incentives﻿by﻿environmental﻿policy﻿instruments﻿-﻿A﻿survey.﻿Ecological Economics,﻿
54(2–3),﻿175–195.﻿doi:10.1016/j.ecolecon.2004.12.028
Roberts,﻿J.﻿A.﻿(1996).﻿Green﻿consumers﻿in﻿the﻿1990s:﻿Profile﻿and﻿implications﻿for﻿advertising.﻿Journal of Business 
Research,﻿36(3),﻿217–231.﻿doi:10.1016/0148-2963(95)00150-6
Robson,﻿C.﻿(2002).﻿Real World Research﻿(2nd﻿ed.).﻿London,﻿UK:﻿Blackwell﻿Publisher﻿Ltd.
International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
112
Roep,﻿D.﻿(2000).﻿Vernieuwend werken, sporen van vermogen en onvermogen; een sociomateriele studie over 
vernieuwing in de landbouw uitgewerkt voor de westelijke veenweidegebieden.﻿Wageningen:﻿Wageningen﻿
University.
Sarkis,﻿ J.﻿ (2003).﻿A﻿ strategic﻿ decision﻿ framework﻿ for﻿ green﻿ supply﻿ chain﻿management.﻿Journal of Cleaner 
Production,﻿11(4),﻿397–409.﻿doi:10.1016/S0959-6526(02)00062-8





Tödtling,﻿F.﻿(2009).﻿Regional Development, Endogenous.﻿ International﻿Encyclopedia﻿of﻿Human﻿Geography.﻿
doi:10.1016/B978-008044910-4.00837-3
Tomasin,﻿L.,﻿Pereira,﻿G.﻿M.,﻿Borchardt,﻿M.,﻿&﻿Sellitto,﻿M.﻿A.﻿(2013).﻿How﻿can﻿the﻿sales﻿of﻿green﻿products﻿
in﻿ the﻿Brazilian﻿ supply﻿ chain﻿ be﻿ increased?﻿ Journal of Cleaner Production,﻿47,﻿ 274–282.﻿ doi:10.1016/j.
jclepro.2013.01.028
Tsai,﻿C.﻿C.﻿(2012).﻿A﻿research﻿on﻿selecting﻿criteria﻿for﻿new﻿green﻿product﻿development﻿project:﻿Taking﻿Taiwan﻿
consumer﻿ electronics﻿ products﻿ as﻿ an﻿ example.﻿Journal of Cleaner Production,﻿25,﻿ 106–115.﻿ doi:10.1016/j.
jclepro.2011.12.002
Tseng,﻿S.﻿C.,﻿&﻿Hung,﻿S.﻿W.﻿(2013).﻿A﻿framework﻿identifying﻿the﻿gaps﻿between﻿customers﻿expectations﻿and﻿their﻿
perceptions﻿in﻿green﻿products.﻿Journal of Cleaner Production,﻿59,﻿174–184.﻿doi:10.1016/j.jclepro.2013.06.050




and﻿sustainable﻿development.﻿Proceedings of the International Conference “The Future of Rural Policy”,﻿Siena,﻿
Italy.﻿OECD.









Weerd-Nederhof,﻿ P.﻿C.﻿ (2001).﻿Qualitative﻿Case﻿Study﻿Research.﻿The﻿Case﻿ of﻿ a﻿PhD﻿Research﻿Project﻿ on﻿
Organising﻿ and﻿Managing﻿ new﻿Product﻿Development﻿ Systems.﻿Management Decision,﻿39(7),﻿ 513–538.﻿
doi:10.1108/EUM0000000005805
Wheale,﻿P.,﻿&﻿Hinton,﻿D.﻿(2007).﻿Ethical﻿consumers﻿in﻿search﻿of﻿markets.﻿Business Strategy and the Environment,﻿
16(4),﻿302–315.﻿doi:10.1002/bse.484
Yin,﻿R.﻿K.﻿(2009).﻿Case Study Research: Design and methods.﻿London,﻿UK:﻿SAGE﻿Publications.
Yung,﻿K.﻿C.,﻿Chan,﻿H.﻿K.,﻿ So,﻿H.﻿T.,﻿Wong,﻿W.﻿C.,﻿Choi,﻿A.﻿C.﻿K.,﻿&﻿Yue,﻿T.﻿M.﻿ (2011).﻿A﻿ life-cycle﻿
assessment﻿for﻿eco-redesign﻿of﻿a﻿consumer﻿electronic﻿product.﻿Journal of Engineering Design,﻿22(2),﻿69–85.﻿
doi:10.1080/09544820902916597
International Journal of Social Ecology and Sustainable Development
Volume 8 • Issue 3 • July-September 2017
113
Jorge Julião is an Assistant Professor at Católica Porto Business School. He earned his doctorate from Cranfield 
University (UK) in Manufacturing Systems Engineering. He holds a degree in Mechanical Engineering and a 
Masters in Equipment Design from Coimbra University. He has worked as a operations engineer position at a 
paper factory, vice-director of the UCP-Lisbon Engineering School, vice-president of the Regional Centre UCP-
Viseu, coordinator of UCP Campus at Figueira da Foz and director of the department of Architecture, Science 
and Technology. He was also coordinator of courses in Industrial Engineering and Industrial Management. He has 
worked as an expert advisor in project evaluations at Adi (Innovation Agency) and BES Innovation. His research 
interests focus on operations management and innovation and product development.
Benny Tjahjono’s overarching research focus embraces Operations Management, Supply Chain Management, 
Production Engineering, Service Engineering and contemporary applications of Simulation Modelling to 
multidisciplinary subjects. His research track record has been demonstrated through winning several research 
grants from the Engineering Physical Research Council (EPSRC), InnovateUK, European Union, overseas funding 
agencies and directly from the UK industry sectors. He has published over 60 research papers in refereed academic 
journals, conference proceedings, books, practitioners’ journals and newspapers. He currently leads several doctoral 
researchers in emerging areas related to supply chain and operations management such as the ‘servitization’ of 
manufacturing, Product-Service Systems and sustainable operations. He is the Cranfield’s Principal Investigator 
and part of a consortium consisting of seven universities in Europe recently awarded the Horizon2020 MSCA 
Innovative Training Network aiming to formulate the service-oriented business for the European Circular Economy.
Please recommend this Publication to your librarian
For a convenient easy-to-use library recommendation form, please visit:
http://www.igi-global.com/IJSESD
Volume 8 • Issue 3 • July-September 2017 • ISSN: 1947-8402 • eISSN: 1947-8410
An official publication of the Information Resources Management Association
all inquiries regarding iJsesd should be directed to the attention of:
Elias G. Carayannis, Editor-in-Chief • IJSESD@igi-global.com
all manuscriPt submissions to iJsesd should be sent through the online submission system:
http://www.igi-global.com/authorseditors/titlesubmission/newproject.aspx
Biodiversity related to eco-innovation and eco-entrepreneurship • Biotechnology related to eco-innovation and 
eco-entrepreneurship • Clean/green technology valuation and risk capital financing • Computational economics 
related to eco-innovation and eco-entrepreneurship • Discontinuous innovations • Disruptive Technologies • Eco-
entrepreneurship business models and value proposition case studies • Eco-innovation and eco-entrepreneurship • 
E-development (e-learning, e-health, e-business, e-government, and e-society) • Environmental change and human 
development • Environmental Informatics • Game theory related to eco-innovation and eco-entrepreneurship 
• GloCalization • ICT and knowledge for development • Innovation networks • Knowledge clusters • Market 
and technology pull and push eco-innovation diffusion drivers • Nanotechnology related to eco-innovation and 
eco-entrepreneurship • Network science related to eco-innovation and eco-entrepreneurship • Public-private 
sector partnerships for research and technology development • Real options related to eco-innovation and 
eco-entrepreneurship • Regional economic development related to eco-innovation and eco-entrepreneurship • 
Renewable energy sources and uses • Social Networking • Socio-economic and socio-technical aspects of eco-
innovation • Technological learning
Coverage and major topiCs
The topics of interest in this journal include, but are not limited to:
The mission of the International Journal of Social Ecology and Sustainable Development (IJSESD) is to 
establish a new set of platforms for intellectual discourse and identification of critical and strategic emerging 
issues, the formulation of cogent and useful policies, and practice recommendations. IJSESD covers matters 
that relate to and combine social ecology and sustainable development issues and trends within diverse contexts 
such as eco-innovation, eco-entrepreneurship, e-development (e-learning, e-health, e-business, e-government, 
and e-society), governance, environment, education, economy, civil society and policy, health, transportation, 
defense, energy, and other related global issues with local impact.
mission
IDEaS For SpEcIal ThEmE ISSuES may bE SubmITTED To ThE EDITor(S)-In-chIEF
international Journal of social ecology and sustainable 
development
call for articles
